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Disclaimer
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This presentation has been prepared and issued by, and is the sole responsibility of, Avast plc (“Avast” or the “Company”), being the current holding

company of the Avast group (the “Group”).

The information and opinions presented or contained in this presentation (including forward-looking statements) speak as of the date hereof (unless

otherwise stated) and are subject to updating, revision, verification and amendment without notice and such information may change materially.

Nothing in this presentation should be considered as a profit forecast.

This presentation includes forward-looking statements. The words "expect", "anticipate", "intends", "plan", "estimate", "aim", "forecast", "project" and

similar expressions (or their negative) identify certain of these forward-looking statements. These forward-looking statements are statements regarding

the Group’s intentions, beliefs or current expectations concerning, among other things, the Group's results of operations, financial condition, liquidity,

prospects, growth, strategies and the industry in which the Group operates. The forward-looking statements in this presentation are based on

numerous assumptions regarding the Group’s present and future business strategies and the environment in which the Group will operate in the future.

Forward-looking statements are not guarantees of future performance and involve inherent known and unknown risks, uncertainties and contingencies

because they relate to events and depend on circumstances that may or may not occur in the future and may cause the actual results, performance or

achievements of the Group to be materially different from those expressed or implied by such forward-looking statements. Many of these risks and

uncertainties relate to factors that are beyond the Group's ability to control or estimate precisely, such as future market conditions, currency

fluctuations, the behaviour of other market participants, the actions of regulators and other factors such as the Group's ability to continue to obtain

financing to meet its liquidity needs, changes in the political, social and regulatory framework in which the Group operates or in economic or

technological trends or conditions.

All forward-looking statements in this presentation are based upon information known to the Company on the date of this presentation. Accordingly, no

assurance can be given that any particular expectation will be met and readers are cautioned not to place undue reliance on forward-looking

statements, which speak only at their respective dates. Additionally, forward-looking statements regarding past trends or activities should not be taken

as a representation that such trends or activities will continue in the future. Other than in accordance with its legal or regulatory obligations (including

under the UK Listing Rules and the Disclosure Guidance and Transparency Rules of the Financial Conduct Authority), the Company undertakes no

obligation to publicly update or revise any forward-looking statement, whether as a result of new information, future events or otherwise. Nothing in this

presentation shall exclude any liability under applicable laws that cannot be excluded in accordance with such laws.

This presentation does not constitute or form part of any offer or invitation to purchase any securities of any person nor any offer or invitation to sell or

issue, or any solicitation of any offer to purchase or subscribe for, any such securities.
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H1 Highlights:

Ondrej Vlcek, CEO

1



Key Messages
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• Avast has adapted well in response to Covid-19

• Strong overall results as Consumer Desktop benefited from the working-from-home trend

• Business is strongly positioned to drive growth in our core and invest for the future

• Socially responsible approach to business

• FY 2020 organic revenue growth expected to be at the upper end of previously stated mid-single digit

percentage range



H1 Financial & Operating Highlights
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Notes: 

(1) Growth figures excluding discontinued business, disposal of the Managed Workplace business in 2019 (SMB), impact of acquisitions and FX. FX impact calculated by restating 2020 actuals to 2019 FX rates. 

Acquisition impact is adjusted by excluding current period billings and revenue of acquisitions until the first anniversary of their consolidation. Discontinued business includes toolbar-related search distribution business, 

browser clean-up business and Jumpshot. 

• Strong overall results:

• +9.2% billings growth(1) and +6.6% revenue growth(1) driven by our Consumer Desktop business

• Adjusted EBITDA margin 55.7%

• Unlevered Free Cash Flow +4.7% to $241m, supporting further deleveraging

• Desktop operating KPIs performed strongly. Customers +5.1% to 13.26m from 12.62m at 2019 year-end,

supported by continued growth from both established and target countries

• Declared 2020 interim dividend of 4.8 cents per share (1/3 of 40% of 2019 levered Free Cash Flow), +9.1% vs LY

• Expansion of the Privacy product portfolio with the US soft launch of BreachGuard

• Avast plc was admitted to the FTSE 100 index in June 2020
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Responsible Business Is Embedded In Our DNA

• Environmental responsibility

• Tech company with a relatively small environmental footprint

• Carbon neutral commitment made in 2019 and continuing in the future; member of the Gold Standard Org 

(emissions offset program)

• Governance responsibility

• Member of 30% Club, target of minimum 30% female board representation:

• Board: from 9% at IPO to 27% at H1 2020

• Executive management: from 10% at IPO to 33%(1) at H1 2020

• Appointment of a dedicated Diversity & Inclusion leader, with a primary focus on gender diversity

• CEO indefinitely waived annual salary and bonus, and donated annual board fee to charity

• Social responsibility

• Avast has a long track record of creating social value through broader community engagement in such 

areas as palliative care, early childhood intervention and education

• $5m annual charitable donation to improve the lives of individuals and communities

• Employees volunteer worldwide, driven by our Give Back core value

Notes: 

(1) Members of the Executive Management team (excluding Board Members).
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Covid 19 Response 

• Targeted donations through the Avast Foundation:

• $25m to fight the coronavirus crisis (treated as an exceptional in our P&L)

• $12m to the COVID-19 Therapeutics Accelerator, an initiative of the Bill & Melinda Gates Foundation

• $8m to the Coalition for Epidemic Preparedness Innovations (CEPI)

• Both programs coordinated in partnership with the Wellcome Trust

• $5m to other scientific responses to the crisis:

• Folding@home’s supercomputing program

• Coro Vent ventilators

• Donation of 1 million face masks

• Donation of 1,000 daily meals in May and June from Avast canteens to frontline workers 

• Give Back employee contributions:

• CFO donated his April to December Board fee towards Covid-relief efforts

• Internal employee donation matching program (5:1 ratio)

• Volunteering at local food banks, fundraising, donating blood and translating medical materials



Continued Strength in Consumer Desktop
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Consumer Direct Desktop

Notes:

(1) Represents number of customers as at Year End

(2) Average Revenue Per Customer in Consumer Desktop 

(3) Average Products Per Customer in Consumer Desktop

12.62 13.26

2019 YE 2020 HY

EoP customers(1)

(m)

51.02 51.40

2019 YE 2020 HY

ARPC(2)

($)

1.45 1.48

2019 YE 2020 HY

APPC(3)

(x)

• An uplift in demand was observed across all three

product categories of security, performance and privacy

• Customer growth from both large established countries

such as the US and the UK, and target countries such

as Mexico, Argentina and Japan. Our localisation

program accounted for >30% of the customer growth

• ARPC growth impacted by the timing of customer

growth (Q2) versus revenue materialising in H2



Localisation Approach in Target Markets is Working
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Target market examples

Customer growth since end of 2019

+12%

+1%

+8%+17%

+5%

+639,000
+5.1%

Total Desktop 

Customer 

Growth(1)

Notes:

(1) Represents growth in number of customers since the end of 2019

+11%

+212,000

Target 

Markets

+13%



Privacy Portfolio Delivering Strong Growth
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+12%
Organic 

billings 

growth

+202,000 net new licenses 

in 2020

+73%
Organic 

billings 

growth

+271,000 net new licenses 

in 2020

VPN AntiTrack



BreachGuard Launch
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• A brand new privacy product, soft launched in the US

• BreachGuard is a remediation and data management tool. It

addresses user data that has already been collected and is

available online:

• Monitors the dark web and other sources to assess if

personal data has been breached or is at-risk

• Gives customers ongoing control of how their personal data

spreads online

• Provides tools and practical guidance to mitigate risk and

stop potential abuse

• $39.99 / year list annual subscription price



Strong Consumer Desktop Performance
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Notes: 

(1) Excluding acquisitions, business disposals and discontinued business. Excludes current period billings and revenue of acqu isitions until the first anniversary of their consolidation

(2) Growth figures excluding acquisitions and impact of FX. Excludes current period billings and revenue of acquisitions until the first anniversary of their consolidation. FX impact ca lculated by restating 2020 actuals to 

2019 FX rates

Adj. Revenue ($m)

• Consumer Direct Desktop organic revenue growth of

high-single digit ahead of guidance provided at year

end (mid-single digit increase) – we now increase

full year guidance to high-single digit growth

• Strong market dynamics, accelerated by Covid,

consumer confidence in Avast’s products and

ongoing improvements to the customer experience

contributed to strong customer conversion and

retention rates

• Growth in customer numbers was recorded in

almost all countries where Avast is present

Adj. Billings ($m)

% of group 

total(1) 78% 79% 76% 78%

340.5 
370.5 

307.6 
334.3 

H1 2019 H1 2020 H1 2019 H1 2020

11.8%(2)

9.1%(2)



• Significant uplift from average trend from mid-March to mid-June, with trend returning to pre-pandemic level by mid-July

• No discernible impact to the core business relating to Jumpshot

• Digitisation trends brought about by the pandemic likely to create net positive tailwind for the future

AV Organic Installs Now Back to Normal
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Global Number of Organic AV Windows Installs – 12 month period

(mid Jul ‘19 – mid Jul ’20)

Pre-COVID

Average

Typical year-end 

trend

27 January

Jumpshot article

16 March

Lockdown



Mixed Performance in Consumer Mobile
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9% 8% 9% 8%

Direct to Consumer (D2C)

• Continued good growth, benefiting from the positive

trend in uptake of Avast Mobile Security for iOS

Smart Home (IoT)

• Smart Home (IoT) slow rate of adoption, but solid

pipeline of opportunities remain for H2

Carriers

• The reduced economic activity felt by US carriers

has been passed on to app security providers. While

pressure on commercial terms is likely to persist in

2020, mobile partnerships remain an important part

of Avast’s go-to-market strategy

Due to further challenges in the carrier channel, we

reduce full year guidance to high-single digit decline

39.4 
37.1 38.3 

36.5 

H1 2019 H1 2020 H1 2019 H1 2020

(4.7)%(2)

(4.4)%(2)

Adj. Revenue ($m)Adj. Billings ($m)

% of group 

total(1)

Notes: 

(1) Excluding acquisitions, business disposals and discontinued business. Excludes current period billings and revenue of acqu isitions until the first anniversary of their consolidation

(2) Growth figures excluding acquisitions and impact of FX. Excludes current period billings and revenue of acquisitions until the first anniversary of their consolidation. FX impact ca lculated by restating 2020 actuals to 

2019 FX rates



Solid Growth in Consumer Indirect
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8% 8% 8% 8%

• Avast Secure Browser user activity and search

volumes remained resilient. Yet the reduction in

advertising impeded the revenue performance.

Advertising within mobile apps was similarly affected

• In April, Android version of Avast Secure Browser was

released, extending the platform beyond Windows and

Mac on desktop

• Chrome distribution deal extended. Contract covers

Avast, AVG and CCleaner branded products until 31

March 2021

Due to weaker advertising environment, full year

guidance lowered to a mid-single digit increase in organic

revenue

33.9 
35.7 

33.9 
35.7 

H1 2019 H1 2020 H1 2019 H1 2020

6.0%(2)

6.0%(2)

Adj. Revenue ($m)Adj. Billings ($m)

% of group 

total(1)

Notes: 

(1) Excluding acquisitions, business disposals and discontinued business. Excludes current period billings and revenue of acqu isitions until the first anniversary of their consolidation

(2) Growth figures excluding discontinued business and impact of FX. Excludes current period billings and revenue of acquisitions until the first anniversary of their consolidation. FX impact ca lculated by restating 2020 

actuals to 2019 FX rates



SMB Performance In-line
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23.4 23.3 
24.9 

23.2 

H1 2019 H1 2020 H1 2019 H1 2020

0.7%(2)
(6.5)%(2)

6% 5% 7% 6%

• SMB delivered positive organic billings growth driven

by strength in our online offering, offsetting the

negative impact of Covid-19 on channel sales

• 17 large managed security service providers

(MSSPs) signed in the first half of the year

• Agreement on a Secure Internet Gateway (SIG)

partnership reached with a US national internet

access provider

• H1 organic billings growth despite several country

exits in 2019

Recent momentum in billings will be supportive of H2

revenue growth. Yet, caution remains on the near-term

outlook due to the reduced economic activity. We

reiterate our previous full year guidance of low-single

digit revenue decline

Adj. Revenue ($m)Adj. Billings ($m)

% of group 

total(1)

Notes: 

(1) Excluding acquisitions, business disposals and discontinued business. Excludes current period billings and revenue of acqu isitions until the first anniversary of their consolidation

(2) Growth figures excluding business disposals and impact of FX. Excludes current period billings and revenue of acquisitions until the first anniversary of their consolidation. FX impact ca lculated by restating 2020 

actuals to 2019 FX rates
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H1 Financial Results:

Phil Marshall, CFO

2
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H1 2020 H1 2019 Change $ Change %
Change % 

(excluding FX)(1)

Billings 469.1 459.6 9.6 2.1 4.5

Acquisitions 0.1 0.0 0.1 n/a n/a

Disposal Managed Workplace (SMB) 0.0 1.0 (1.0) n/a n/a

Discontinued Business 2.4 21.5 (19.1) (88.8) (88.7) 

Billings excl. Acquisitions, Disposals and 

Discontinued business
466.7 437.2 29.5 6.7 9.2

Adj. Billings ($m)

H1 2020 H1 2019 Change $ Change %
Change % 

(excluding FX)(1)

Revenue 433.1 426.8 6.4 1.5 1.9

Acquisitions 0.1 0.0 0.1 n/a n/a

Disposal Managed Workplace (SMB) 0.0 1.0 (1.0) n/a n/a

Discontinued Business 3.3 21.1 (17.8) (84.4) (84.3) 

Revenue excl. Acquisitions, Disposals and 

Discontinued business
429.7 404.7 25.0 6.2 6.6

Adj. Revenue ($m)

Notes: 

(1) Growth figures excluding impact of FX. FX impact calculated by restating 2020 actuals to 2019 FX rates

Billings and Revenue Performance



Billings Growth Strength From Desktop
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$40.1m

$(1.8)m

$2.0m $0.2m

$40.4m

79% 8% 8% 5% 100%
Segment 

% of total(2)

+11.8% (4.7)% +6.0% +0.7% +9.2%
Organic 

Growth %(1)

Notes: 

(1) Growth figures excluding acquisitions, business disposals, discontinued business and impact of FX . Excludes current period billings of acquisitions until the first anniversary of their consolidation . FX impact calculated 

by restating 2020 actuals to 2019 FX rates

(2) Total Group excluding acquisitions, business disposals and discontinued business, numbers rounded to the nearest whole number

Consumer Direct 

Desktop

Consumer Direct 

Mobile
Consumer Indirect SMB Group



Revenue Growth Underpinned by Core Strength in Desktop
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$28.1m

$(1.7)m

$2.0m

$(1.6)m

$26.9m

78% 8% 8% 5% 100%
Segment 

% of total(2)

+9.1% (4.4)% +6.0% (6.5)% +6.6%
Organic 

Growth %(1)

Consumer Direct 

Desktop

Consumer Direct 

Mobile
Consumer Indirect SMB Group

Notes: 

(1) Growth figures excluding acquisitions, business disposals, discontinued business and impact of FX . Excludes current period billings of acquisitions until the first anniversary of their consolidation . FX impact calculated 

by restating 2020 actuals to 2019 FX rates

(2) Total Group excluding acquisitions, business disposals and discontinued business, numbers rounded to the nearest whole number



Increasing Deferred Revenue Balance Supporting Future Growth
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> 1 year

≤1 year

Deferred Revenue ($m)

412 

449 

54 

56 

HY 2019 HY 2020

466

505

8.2%(1)

11%

89%

• $505m deferred revenue balance

• Subscription billings paid upfront and recognised

equally over the length of the subscription period.

Deferred revenue represents the balance still to be

recognised as revenue in future periods

• Growing deferred revenue balance (up +8.2%(1))

supporting attractive future revenue growth

• Good future revenue visibility through $449m of

deferred revenue to be recognised within the next 12

months

Notes:

(1) Growth rate adjusted for Jumpshot’s balance as at 30 June 2019. There is no deferred revenue of Jumpshot as at 30 June 2020.



Best in Class Margin Performance 
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H1

Segments 2020 Margin % 2019 Margin % Margin variance

Consumer (excl. Discontinued Business) 302 74.2% 284 74.7% (51)bps

SMB 11 45.7% 12 46.6% (98)bps

Discontinued Business (1) n/a 7 n/a n/a

Overhead (69) n/a (66) n/a n/a

Group 241 55.7% 237 55.4% 31bps

Adj. EBITDA ($m)

Notes: 

(1) Following organisation changes in 2020 part of the engineers moved from Overhead to Consumer segment including 2019 basel ine for like-for-like comparison (c.$(2)m costs)

• Consumer and SMB margins slightly lower due to continued investment in the business units

• Overall margin rate benefitting from favorable mix impact of consumer growing faster than SMB

• We maintain our FY 2020 Adjusted Group EBITDA margin guidance at broadly flat year-on-year
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EBITDA Margin % Comment

H1 2019 Actual 237 55.4%

Organic Revenue growth 22 176bps Strong revenue growth led by desktop and indirect

Discontinued Business (9) 28bps Margin rate upside due to low profitability of Jumpshot

FX impact 1 53bps
Negative FX impact on revenue outweighed by positive 

impact on costs

Investment / Disposal / Other (10) (226)bps
R&D and S&M investments supporting short and long term 

growth initiatives

H1 2020 Actual 241 55.7%

Adj. EBITDA ($m)

Revenue Growth Funding Re-Investment



Strong Cash Flow Generation
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Notes: 

(1) Change in deferred revenue and deferred COGS as well as reversal of COGS deferral adjustments.

(2) Cash tax in 2019 excludes $(49.4)m Dutch exit tax treated as an exceptional item. 

(3) Change in working capital excludes change in deferred revenue and deferred COGS as these are already included in Adj.Cash EBITDA

(4) Cash Conversion defined as Unlevered Free Cash Flow / Adj. Cash EBITDA

($m)

H1 2020 H1 2019

Adj. EBITDA 241 237

Adj. EBITDA to Adj. Cash EBITDA(1) 34 32

Adj. Cash EBITDA 275 268

Capex (3) (3)

Cash Tax(2) (7) (25)

Change in Working Capital(3) (2) (10)

Covid Donations (23) -

Unlevered Free Cash Flow 241 230

Cash Conversion(4)

Cash Interest and Lease Repayments (20) (30)

Levered Free Cash Flow 221 200

88%

A

B

C

86%

• Decrease in cash tax driven by

CZ refund received in Q2

• WC reflects strong collections

performance

• $23m out of total $25m declared

COVID donations paid in H1,

remainder to be paid in H2

• Actively managing capital

structure with $0.7Bn loan

repayment since IPO – additional

$100m paid on top of mandatory

repayments in June 2020

• LFCF excludes $73m repaid to

Ascential (incl. $8m exit costs)

and further $16m of personnel

and non-personnel costs related

to JS wind down (one-off M&A

activity)

A

B

D

C

D



1.8x
1.7x

Dec-19 Jun-20

• Adjusted EBITDA leverage 1.7x

• Voluntary repayment of $100m in June

2020 on top of mandatory repayment of

$30m

• Cash position of $151m after this $100m

voluntary debt repayment, plus the $105m

final 2019 dividend paid in June, $73m

repayment to Ascential and $23m COVID

donations paid in H1

• Lower interest cost following 2019 margin

step down and repricing

• USD tranche at 225 bps

• EUR tranche at 225 bps

• Entire loan repayable in September 2023

Subscription Model Facilitates Continued De-leveraging
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Adj. EBITDA Leverage(1)

885 
817 

Dec-19 Jun-20

Net Debt ($m)

(8)% 0.1x

Notes: 

(1) Leverage calculated as x Adj. LTM EBITDA. Net debt leverage per banking covenant 1.7x due to adjustment of Holding and unrestricted subsidiaries. 
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Strong Cash Flow With Clear Capital Allocation Approach 

Debt reduction

5% per year 

obligatory repayment 

of outstanding gross 

debt (c.$61m)

Additional $100m 

voluntary repayment 

in June 

Organic growth

CAPEX (c.2% of 

adj. revenue)  

infrastructure 

investments

Ordinary dividends

Target c.40% levered 

free cash-flow

Acquisitions

Potential for both 

small and large 

transactions

Balanced capital allocation approach, supporting both organic and 

inorganic growth opportunities



Full Year Guidance

2020 current guidance (1) 2020 prior guidance (1)

Adj. Revenue Growth Upper end of Mid-single digit increase Mid-single digit increase 

Desktop Adj. Revenue Growth

• EoP Customers

• APPC (Average Product Per Customer)

• ARPC (Average Revenue Per Customer)

High-single digit increase 

Mid-single digit increase

Low-single digit increase

Mid-single digit increase

Mid-single digit increase 

Low-single digit increase

Low-single digit increase

Mid-single digit increase

Mobile Adj. Revenue Growth High-single digit decline Mid-single digit decline

Indirect Adj. Revenue Growth Mid-single digit increase High-single digit increase

SMB Adj. Revenue Growth Low-single digit decline Low-single digit decline

Adj. EBITDA margin % Broadly flat Broadly flat

Dividend Distribution
c.40% levered free cash-flow

Interim payable in Q3(2)

c.40% levered free cash-flow

Interim payable in Q3(2)

2020 Guidance
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Notes: 

(1) Growth figures excluding discontinued business, impact of FX, acquisitions and the recent disposal of the Managed Workplace business 

(2) Interim dividend = 1/3 of previous year levered free cash flow



Summary
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Notes: 

(1) Growth figures excluding discontinued business, disposal of the Managed Workplace business (SMB), impact of acquisitions and FX. FX impact calculated by restating 2020 actuals to 2019 FX rates

• Socially responsible approach to business, with our Covid response reflecting the values of our company and

our employees

• 2020 H1 Group performance in line with full-year company guidance

• Key initiatives continuing to progress well reflected in adding 640,000 new desktop customers in 2020 H1

• Investment in technology and product development remains a priority, both short and long-term

• Highly cash generative business model supporting further deleveraging possibility in 2020 H2

• Record deferred revenue balance supporting revised 2020 revenue guidance at the upper end of mid single

digit organic revenue growth (1)

• Stronger digitisation trends brought about by the pandemic are likely to persist in some form which we believe

will be a net benefit to the company



Appendix



Full Year Guidance

2020 current guidance 2020 prior guidance 

Depreciation & Amortisation c. 2% of Adj. Revenue c. 3% of Adj. Revenue 

Capital Expenditure c. 1-2% of Adj. Revenue c. 2% of Adj. Revenue 

Finance Cost and Lease Repayments (1) $40m P&L / $40m CF $40m P&L / $42m CF

Effective Tax Rate 19% 19%

Cash Tax P&L tax less $20m P&L tax less $20m

Net Working Capital (2) $10m outflow $15m outflow

Number of shares

• Basic weighted average number of shares 

• Number of shares used in computing dilutive EPS

1,022m

1,050m

1,010m

1,050m

Exceptional Items

• Restructuring costs

• Covid-19 Donations

• Share-based expense 

• Amortisation of acquired intangibles

c.$25m P&L/c.$25m CF

$25m P&L/$25m CF

$25m P&L

$66m P&L

$15m-$25m P&L/$15m-$25m CF

-

$31m P&L

$66m P&L

Key Financial Assumptions

31

Notes: 

(1) Finance costs include interest costs and amortization of arrangement fees. 

(2) Excludes change in deferred revenue and deferred COGS; includes only change in accounts receivable and accounts payable



Exceptional Items
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H1 2020 H1 2019

Share-based compensation(1) (9) (12)

Amortization of acquisition intangibles  (40) (49)

Acquisition and restructuring costs - (2)

Jumpshot wind down costs (25) -

Covid-19 donations (23) -

Exceptional operating costs (47) (2)

Net gain on disposal of business operation - 18

Unrealized FX gain/loss on EUR tranche of bank loan 2 4

Tax impact of IP transfer (3) (3)

Tax impact of disposal of business operation - (2)

Tax impact of adjusting items(2) 14 11

Exceptional finance and tax income/(expense) 13 10

Exceptional items, share-based compensation and amortization of acquisition intangibles ($m)

Notes: 

(1) Includes $(0.3)m employer’s cost on share based payments exercise (H1 2019: $(1.5)m)

(2) Consists of tax impact of FX gain/loss on intercompany loans and other adjusting items



2020 Discontinued Overview
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Notes: 

(1) H1 20 Jumpshot revenue of $0.9m relates to collected billings for the period before wind-down announcement (January 2020). Jumpshot H1 20 costs represent January BAU costs plus operating expenses until closure

Excluded from headline organic growth Included in EBITDA

H1 2020 H1 2019 vLY H1 2020 H1 2019 vLY

Toolbar/clean-up 2 5 (3) 2 5 (3)

Jumpshot (1) 1 16 (15) (4) 2 (6)

Total Discontinued Business 3 21 (18) (2) 7 (9)

Revenue ($m) EBITDA ($m)



Foreign Exchange Rates Trend (X-rates to US Dollar)
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Currency
H1 2020 

average
YoY %

AUD 0.66 (7.0)%

BRL 0.21 (18.5)%

CAD 0.74 (1.4)%

CZK 0.04 (4.3)%

EUR 1.10 (2.5)%

GBP 1.27 (1.9)%



Flexible Cost Base
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54%

40%

6%

Fixed

$192m

H1 2020

Costs 

(COGS+OPEX)

Semi-variable

Variable

• Fixed costs include IT licenses and office costs(1)

• Semi-variable costs include payroll and travel costs

• Variable costs include sales commissions, marketing

& paid search costs, employees’ bonuses,

consultancy and outsourced services, distribution of

digital content and other costs

Top 3 cost groups account for 77% of total costs:

• Personnel costs – semi-variable / variable (bonuses)

• Sales commissions – variable

• Marketing & Paid Search - variable

Notes:

(1) Office costs exclude c.$5m rent costs as these are included in lease repayments according to IFRS16 reporting standard. 



H1 Financial KPI’s
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Organic Billings 

growth(1)

$469.1m H120 or

+2.1% at actual rates

Led by consumer desktop

+9.2%

Organic Revenue 

growth(1)

$433.1m H120 or

+1.5% at actual rates

Led by consumer desktop

+6.6%

Adj. EBITDA
vs. $236.5m H119

31bps margin expansion to 55.7%

+2.1% at actual rates

$241.4m

Adj. Net Income
vs. $148.2m H119

448bps margin expansion to 39.2%

+14.6% at actual rates

$169.8m

Unlevered FCF

Total UFCF $241.2m H120 

vs $230.4m H119 

+4.7%

Adj. Diluted EPS
vs. $0.15 H119

+11.8% at actual rates

$0.16

Notes: 

(1) Growth figures excluding discontinued business, disposal of the Managed Workplace business in 2019 (SMB), impact of acquisitions and FX. FX impact calculated by restating 2020 actuals to 2019 FX rates. 

Acquisition impact is adjusted by excluding current period billings and revenue of acquisitions until the first anniversary of their consolidation. Discontinued business includes toolbar-related search distribution business, 

browser clean-up business and Jumpshot. 



Adjusted Profit and Loss

37

($m) H1 2020 H1 2019

Revenue 433.1 426.8 

Cost of revenues (57.7) (54.2)

Adjusted Gross profit 375.4 372.6 

Gross profit % 86.7% 87.3%

Operating costs (134.0) (136.0)

EBITDA 241.4 236.5 

EBITDA % 55.7% 55.4%

D&A (10.6) (10.8)

Operating profit 230.8 225.7 

Finance costs (21.6) (39.8)

PBT 209.2 186.0 

Income tax (39.4) (37.7)

Net Income 169.8 148.2 

Net Income % 39.2% 34.7%




